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Abstract. This study examines the role of business education in promoting financial literacy among
senior secondary school students. Using an exploratory research design, the study relied on
qualitative data obtained through an extensive review of relevant literature. The study was anchored
on the social learning theory which explains how students acquire financial skills not only through
formal instruction but also by observing, imitating, and practicing financial behaviors The study
reveal that business education significantly enhances students’ understanding of basic financial
concepts such as savings, budgeting, investment, and credit management. It also shapes positive
financial attitudes and strengthens decision-making skills, thereby preparing students for effective
personal financial management. The study further highlights that business education bridges the gap
between theoretical knowledge and practical application, equipping students with lifelong financial
competencies necessary for self-reliance and national economic development. The study concludes
that business education is not only an academic necessity but also a strategic tool for fostering
financial responsibility and sustainable growth. Thus, the study recommended that teachers of
business education should be regularly trained and retrained to update their knowledge of financial
literacy concepts and modern teaching methods.
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Introduction

Business education plays a vital role in equipping young people with the knowledge and skills needed
to understand and manage financial matters effectively. In today’s complex and dynamic economic
environment, financial literacy has become an essential life skill, enabling individuals to make
informed decisions about saving, investing, spending, and managing resources. For senior secondary
school students, exposure to business education provides the foundation for understanding concepts
such as budgeting, entrepreneurship, investment, and the use of financial institutions. This, in turn,
prepares them not only for personal financial independence but also for active participation in national
economic development (Adebayo & Ojo, 2020).

The growing concern about the low level of financial literacy among young people, particularly in
developing nations like Nigeria, highlights the need for effective integration of financial education
into the school curriculum. According to Atkinson and Messy (2012), financial literacy involves not
only knowledge but also the attitudes and behaviors required to make sound financial decisions.
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Business education, through subjects such as accounting, economics, and commerce, provides
practical and theoretical frameworks that empower students to acquire these competencies. By linking
classroom knowledge with real-life financial practices, students are better positioned to avoid poor
financial decisions that may lead to debt, unemployment, or economic vulnerability (Adeniran, 2021).
Furthermore, instilling financial literacy at the secondary school level ensures that students are
adequately prepared for adulthood, where financial decisions have long-term implications. The ability
to understand financial products, evaluate risks, and engage in responsible money management
fosters economic empowerment and reduces dependency. Scholars argue that financial education is
most effective when introduced early, as attitudes and behaviors about money are often formed during
adolescence (Lusardi & Mitchell, 2014). Consequently, the integration of business education into the
curriculum is not only an academic necessity but also a social strategy for fostering responsible
citizenship and sustainable economic growth.

In this regard, business education serves as both a tool for personal empowerment and a catalyst for
national development. By equipping senior secondary school students with financial knowledge and
practical skills, it nurtures a generation of financially literate individuals who can contribute
meaningfully to the economy while securing their own financial futures.

Statement of the Problem

In recent years, the importance of financial literacy has gained global attention due to its significant
impact on personal well-being, national development, and economic stability. However, despite the
increasing awareness, many young people, particularly senior secondary school students in Nigeria,
still lack the essential knowledge and skills required to make sound financial decisions. This
deficiency is evident in their limited understanding of basic financial concepts such as savings,
budgeting, investment, and responsible use of credit. The consequence of such a gap is often poor
financial management in adulthood, which may result in indebtedness, unemployment, and economic
vulnerability. Although business education is designed to provide students with practical knowledge
in areas such as commerce, accounting, and entrepreneurship, its role in promoting financial literacy
has not been fully realized. In many schools, the teaching of business education subjects is hampered
by inadequate instructional resources, poorly trained teachers, and an overemphasis on theoretical
learning rather than practical application. As a result, students often graduate without the necessary
competencies to navigate real-life financial challenges.

Furthermore, studies have shown that financial literacy among Nigerian youths remains low
compared to their counterparts in more developed countries (Lusardi & Mitchell, 2014). This raises
critical questions about the effectiveness of the current secondary school curriculum in equipping
students with financial skills through business education. If this trend continues, the nation risks
producing graduates who are academically qualified but financially ill-prepared to face the demands
of modern economic life. It is against this backdrop that this study seeks to examine the role of
business education in promoting financial literacy among senior secondary school students.

Research Objectives

The broad objective of this study is to investigate the role of business education in promoting financial
literacy among senior secondary school students. However, the specific objectives are to:

(i) Explore the role of business education in improving students’ awareness and understanding of
basic financial concepts.

(i) Examine how business education influences the financial attitudes and decision-making skills of
senior secondary school students.

(iii) Examine the relevance of business education in preparing students for personal financial
management.

Research Questions

(i) What are the role of business education in improving students’ awareness and understanding of
basic financial concepts?
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(i) How does business education influences the financial attitudes and decision-making skills of
senior secondary school students?

(ili) What are the relevance of business education in preparing students for personal financial
management?

Literature Review
Business Education

Business education is a specialized field of study that focuses on equipping learners with the
knowledge, skills, and competencies necessary to function effectively in business, economic, and
vocational environments. It integrates both theoretical and practical aspects of learning, covering
subjects such as accounting, commerce, economics, entrepreneurship, and office technology. The
primary aim of business education is to prepare individuals for gainful employment, self-reliance,
and active participation in economic development (Osuala, 2014). At the secondary school level,
business education plays a dual role. First, it serves as a foundation for students who wish to pursue
advanced studies in business-related disciplines. Second, it equips students with life skills that enable
them to manage personal finances, understand workplace dynamics, and engage in entrepreneurial
ventures. By blending cognitive knowledge with practical skills, business education produces
graduates who are not only academically competent but also equipped with employable skills
(Nwabuoku & Nnorom, 2020).

Furthermore, business education is often described as both an academic discipline and a vocational
program. As an academic discipline, it provides students with conceptual knowledge of economic
principles, organizational behavior, and financial systems. As a vocational program, it develops
students’ practical abilities in areas such as bookkeeping, business communication, and information
management. This dual orientation makes business education essential for fostering both economic
literacy and entrepreneurial competence (Eze & Okorafor, 2019).

Globally, the importance of business education has grown due to the increasing complexity of
financial systems and the demand for skilled workers in the knowledge economy. In Nigeria, the
National Policy on Education emphasizes business education as a tool for preparing youths for self-
employment, reducing unemployment, and promoting national economic growth. Hence, business
education is not merely a school subject but a vehicle for personal development, social mobility, and
national transformation.

Financial Literacy

Financial literacy refers to the ability of individuals to understand and effectively use various financial
skills, including budgeting, saving, investing, and managing debt, in order to make informed financial
decisions that enhance personal and societal well-being. It goes beyond mere knowledge of financial
terms and concepts; it encompasses the attitudes, behaviors, and confidence required to apply
financial knowledge in everyday life. According to the Organization for Economic Cooperation and
Development (OECD, 2016), financial literacy involves “a combination of financial awareness,
knowledge, skills, attitudes, and behaviors necessary to make sound financial decisions and ultimately
achieve financial well-being.”

The concept of financial literacy has become increasingly important in today’s complex economic
environment, where individuals are confronted with diverse financial products and services. Lusardi
and Mitchell (2014) emphasize that financial literacy equips individuals with the capacity to plan for
the future, manage risks, and avoid financial distress. Without this competence, young people,
especially secondary school students, may struggle with personal financial management, leading to
long-term financial vulnerability.

For students at the senior secondary school level, financial literacy is particularly relevant because it
lays the foundation for lifelong financial independence. Through exposure to subjects such as
business education, students gain insights into fundamental financial concepts such as income,
expenditure, saving, credit, and investment. These skills not only prepare them to manage personal
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resources effectively but also enhance their readiness for future responsibilities, including higher
education, entrepreneurship, or employment. As argued by Remund (2010), financial literacy should
be viewed as a lifelong learning process that evolves with age, education, and exposure to financial
environments. In addition, financial literacy is closely linked with broader societal and economic
development. Individuals who are financially literate are better equipped to contribute to economic
growth by making prudent consumption and investment choices, reducing dependency, and fostering
entrepreneurial activities. This underscores the relevance of financial literacy as both a personal and
public good, essential for poverty reduction and sustainable development (Atkinson & Messy, 2012).
Financial literacy is a multifaceted concept that blends financial knowledge with practical application,
attitudes, and behaviors. Its significance lies not only in helping individuals manage personal finances
effectively but also in preparing students, particularly at the senior secondary school level, to become
responsible citizens capable of making informed financial decisions. (Nwabuoku & Nnorom, 2020).

Role of Business Education in Improving Students’ Awareness and Understanding of Basic
Financial Concepts

Business education serves as an essential tool for building financial literacy among senior secondary
school students by introducing them to core financial concepts that are necessary for managing
personal and societal resources effectively. Through subjects such as accounting, commerce, and
economics, students develop awareness of how money works and acquire skills that guide their
financial behaviors. Some of the key financial concepts that business education improves include:

Savings: One of the fundamental lessons in business education is the importance of saving. Students
are taught that saving is the deliberate act of setting aside a portion of income or allowance for future
use. By learning about savings, students understand the role of financial discipline, the benefits of
delayed gratification, and the security that comes with having reserves for emergencies. According
to Atkinson and Messy (2012), financial literacy programs that emphasize saving habits contribute to
long-term financial stability, especially when introduced early in life. Business education, therefore,
instills in students the culture of savings as a pathway to financial independence.

Budgeting: Business education also introduces students to the concept of budgeting, which involves
planning and managing income and expenditure. Budgeting lessons enable students to differentiate
between needs and wants, allocate resources effectively, and monitor spending. This skill fosters
responsibility and minimizes waste, ensuring that students can manage limited resources wisely.
Lusardi and Mitchell (2014) highlight that budgeting is a cornerstone of financial literacy, as it equips
individuals to make informed financial decisions and avoid debt. Thus, exposure to budgeting through
business education prepares students for future financial challenges.

Investment: Beyond savings and budgeting, business education introduces students to the concept
of investment. Students learn that investment involves committing resources—such as money, time,
or effort—into ventures with the expectation of future returns. Lessons in commerce and economics
provide students with insight into financial markets, entrepreneurship, and risk management. This
awareness not only broadens their financial knowledge but also inspires entrepreneurial thinking and
long-term financial planning. As Mandell and Klein (2019) note, understanding investment principles
at an early stage encourages individuals to adopt wealth-building strategies later in life.

Credit Management: Another crucial financial concept taught through business education is credit
management. Students are exposed to the advantages and risks associated with borrowing and the
responsible use of credit facilities such as loans and credit cards. By understanding concepts like
interest rates, repayment schedules, and debt management, students become more cautious about
taking on financial obligations. OECD (2016) emphasizes that awareness of credit and debt equips
young people to avoid financial traps and encourages responsible borrowing. Business education
therefore plays a preventive role in reducing financial vulnerability among youths.

Through these concepts, business education bridges the gap between theoretical classroom learning
and real-life financial practices. To Chung & Park, (2014) by equipping students with knowledge in
savings, budgeting, investment, and credit management, it not only improves their financial
awareness but also nurtures habits that promote lifelong financial stability. In this way, business

464 AMERICAN Journal of Language, Literacy and Learning in STEM Education WWW. grnjournal.us



education contributes significantly to developing a generation of financially literate individuals
capable of making sound economic decisions.

How Business Education Influences the Financial Attitudes and Decision-Making Skills of
Senior Secondary School Students

Business education plays a critical role in shaping the financial attitudes and decision-making abilities
of senior secondary school students. Beyond imparting knowledge of financial concepts, it helps
students develop positive mindsets and behaviors toward money management, risk-taking, and
resource allocation. This is important because financial literacy does not end with knowing what to
do but extends to developing the confidence and willingness to apply such knowledge in daily life
situations (Atkinson & Messy, 2012). Through subjects such as commerce, economics, and
accounting, business education instills values that promote responsible money management. Students
are exposed to lessons on saving, entrepreneurship, and consumer awareness, which encourage them
to adopt habits of prudence, discipline, and planning. For instance, when students learn about the
importance of differentiating between needs and wants, they begin to form positive attitudes toward
delayed gratification and responsible consumption. According to Lusardi and Mitchell (2014),
financial attitudes—such as the willingness to save or avoid unnecessary debt—are shaped at an early
stage and have long-term implications on financial security. Business education thus nurtures in
students the mindset that financial decisions must be guided by responsibility and foresight.

In addition to attitudes, business education equips students with the analytical skills required to make
sound financial decisions. By engaging in classroom exercises such as preparing budgets, analyzing
profit and loss statements, or evaluating investment options, students develop problem-solving
abilities that they can apply in real-life financial contexts. This strengthens their capacity to weigh
risks, assess alternatives, and choose options that align with their financial goals. Mandell and Klein
(2019) emphasize that students who receive structured financial education tend to make better
financial choices in adulthood, such as managing credit effectively and planning for retirement.
Moreover, business education fosters entrepreneurial decision-making by encouraging students to
identify opportunities and manage limited resources efficiently. The exposure to entrepreneurship
projects and case studies helps students to think critically, consider long-term outcomes, and develop
resilience in financial planning. In the Nigerian context, where unemployment and financial
instability are common challenges, such decision-making skills are particularly relevant in preparing
students for self-reliance and economic participation (Nwabuoku & Nnorom, 2020).

In essence, business education influences students holistically by shaping both their attitudes and
skills. It transforms financial knowledge into practice, helping students not only to understand money
but also to make wise choices with it. This dual impact highlights the indispensable role of business
education in producing financially literate individuals who are capable of managing their personal
finances and contributing to sustainable economic development. (Chung & Park, 2014).

The Relevance of Business Education in Preparing Students for Personal Financial
Management

Personal financial management is an essential life skill that involves planning, organizing, and
controlling personal resources to achieve financial security and independence. For senior secondary
school students, business education provides the foundation for acquiring these skills by exposing
them to the principles of savings, budgeting, investment, and responsible use of financial services. In
doing so, business education prepares students to handle real-life financial challenges, thereby
reducing the risk of financial mismanagement in adulthood. One of the key ways business education
contributes to personal financial management is through the teaching of budgeting and resource
allocation. Students are introduced to the importance of creating financial plans, distinguishing
between needs and wants, and prioritizing expenses. These lessons equip them to live within their
means, avoid unnecessary debt, and develop discipline in the use of financial resources. According
to Lusardi and Mitchell (2014), budgeting is a central component of financial literacy and directly
influences financial stability and long-term well-being.
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Additionally, business education emphasizes savings and investment as part of financial planning.
By learning about the benefits of savings and the opportunities for investment, students are
encouraged to adopt forward-looking financial habits. These habits not only prepare them to meet
future obligations such as higher education expenses but also cultivate a mindset of wealth creation.
Mandell and Klein (2019) note that individuals who receive financial education early are more likely
to save consistently and make informed investment decisions later in life. Business education is also
relevant to personal financial management because it introduces students to the use of financial
institutions and services. Lessons in commerce and economics familiarize students with banking
operations, credit facilities, and insurance services. This knowledge helps them to make informed
choices when engaging with financial institutions, thereby avoiding exploitative financial products
and ensuring better money management practices (Eze & Okorafor, 2019).

In the Nigerian context, where poor financial decisions and lack of planning often result in economic
hardship, the relevance of business education cannot be overstated. By equipping students with the
competencies needed for personal financial management, it empowers them to become self-reliant,
avoid financial vulnerability, and contribute meaningfully to national development (Osuala, 2014).
Business education is not only an academic discipline but also a practical tool for shaping financially
responsible individuals. Its relevance lies in preparing students with the knowledge, attitudes, and
skills required to manage their personal finances effectively, ensuring both personal and societal
economic stability. (Remund, 2010).

Theoretical Review
Social Learning Theory

The Social Learning Theory, developed by Albert Bandura (1977), emphasizes that learning occurs
through observation, imitation, and modeling of the behaviors, attitudes, and outcomes of others.
Unlike traditional theories that view learning as solely dependent on direct experience, Bandura
argued that individuals can acquire new knowledge and skills by watching others and evaluating the
consequences of their actions. The theory highlights four key processes: attention, retention,
reproduction, and motivation. Learners first pay attention to a model, retain the observed behavior,
reproduce it, and then sustain it if they are motivated by positive reinforcement. In the context of
business education, Social Learning Theory provides a useful framework for understanding how
senior secondary school students develop financial literacy. Teachers, parents, and peers act as role
models whose financial behaviors influence students’ attitudes and decision-making. For example,
when business education teachers demonstrate how to prepare a personal budget, or when peers
engage in saving practices through school cooperatives, students observe and replicate these financial
habits. This aligns with Bandura’s position that learning is a social process, reinforced by the
environment in which individuals interact.

Business education classrooms also provide opportunities for students to learn financial concepts
through case studies, simulations, and collaborative activities. These methods allow students to
observe financial decision-making scenarios and apply them in practice. Such experiential and social
learning helps students internalize concepts like saving, responsible spending, and investment.
Atkinson and Messy (2012) argue that financial literacy is not only a matter of knowledge acquisition
but also the development of behaviors and confidence in applying financial skills, which strongly
supports the role of social learning in financial education.

Furthermore, Social Learning Theory underscores the importance of reinforcement in sustaining
financial literacy. When students experience the benefits of good financial practices—such as
successfully saving money or managing a small school-based business—they are more likely to
continue these behaviors. Thus, business education, guided by social learning, does not only transfer
knowledge but also builds positive financial attitudes and sustainable practices. Social Learning
Theory is relevant to this study because it explains how students acquire financial skills not only
through formal instruction but also by observing, imitating, and practicing financial behaviors. This
makes business education an effective platform for promoting financial literacy, as it combines
theoretical knowledge with modeled behavior and real-life application.
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Empirical Review

Sulltan (2025) explores the critical role of business education in enhancing financial literacy among
Palestinian youth, a demographic facing unique socioeconomic challenges. Financial literacy is
essential for informed decision-making, economic empowerment, and long-term financial stability,
particularly in conflict-affected regions like Palestine. The research investigates how formal business
education-covering topics such as budgeting, saving, investment, and entrepreneurship-contributes to
improving financial awareness and responsible financial behavior. Through a mixed-methods
approach combining surveys, interviews, and curriculum analysis, the study reveals that students
exposed to structured business education exhibit significantly higher levels of financial knowledge
and confidence in managing personal finances. Moreover, the integration of culturally relevant case
studies and practical training further strengthens the impact. The findings underscore the need for
educational reform that prioritizes financial education as a strategic tool for youth empowerment and
economic development in Palestine.

Kasimu, & Jamilu, (2024) explores the role of financial literacy in enhancing the entrepreneurial
competencies of Business Education students in Nigerian Colleges of Education. A descriptive survey
research design was employed, involving a sample of 220 respondents from various institutions. Data
were collected using a structured questionnaire, focusing on the levels of financial literacy, the
relationship between financial literacy and entrepreneurial competencies, and the influence of
financial literacy on students' ability to identify business opportunities and manage finances. The
findings revealed a moderate level of financial literacy among students, with significant positive
correlations between financial literacy and entrepreneurial competencies. Specifically, financial
literacy was found to improve students' capacity to identify business opportunities and enhance their
financial management skills. The study concludes that integrating comprehensive financial literacy
training into the Business Education curriculum is essential for equipping students with the necessary
skills to succeed as entrepreneurs. Recommendations for educational institutions include developing
targeted financial literacy programs, organizing workshops, promoting certification, and partnering
with financial institutions to provide practical financial knowledge.

Chung & Park (2014) investigates the joint effects of financial education and educational networks
on students’ financial literacy. With a sample (N = 105) of senior students in a business college, the
study finds that not only financial education, but also strong networks with professors, are positively
related to the financial literacy of business students. After controlling for financial education, the
results reveal that students’ educational network strength is positively associated with their financial
literacy. On the contrary, students’ personal networks are not significantly related to their financial
literacy. This paper contributes to the literature on financial literacy by showing that individuals’
financial networks with faculty, as well as financial education, can influence their financial literacy.

Methodology

The study employed an exploratory research design, which is particularly suitable for investigating
areas that require deeper understanding rather than statistical measurement. This approach allowed
the researcher to explore the role of business education in promoting financial literacy among senior
secondary school students by examining existing knowledge, concepts, and theories. Qualitative data
was gathered through an extensive review of relevant literature, including journal articles, books,
policy documents, and previous studies on financial literacy and business education.

Discussion of Findings

This study underscores the significant role of business education in equipping senior secondary school
students with financial knowledge, attitudes, and skills. Evidence from the review and analysis shows
that business education enhances students’ understanding of basic financial concepts such as savings,
budgeting, investment, and credit management. These concepts are crucial for building a foundation
of financial literacy, which directly influences students’ capacity to manage resources effectively and
avoid financial mismanagement in the future.
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The study shows that business education influences the financial attitudes and decision-making skills
of students. Through subjects such as accounting, economics, and commerce, students learn to
differentiate between needs and wants, practice delayed gratification, and make responsible financial
choices. This aligns with Lusardi and Mitchell’s (2014) assertion that financial attitudes and
behaviors formed early in life have long-term implications for financial stability. By engaging in
exercises such as preparing budgets, analyzing financial statements, and evaluating investment
options, students develop analytical and problem-solving skills that foster sound financial decision-
making.

Another important finding is the relevance of business education in preparing students for personal
financial management. Exposure to savings, investment, and financial institutions equips students
with the competencies to engage responsibly with financial systems and services. This is especially
important in Nigeria, where poor financial decisions often lead to economic hardship. By bridging
the gap between theoretical knowledge and practical application, business education empowers
students to become self-reliant and financially responsible citizens. This aligns with earlier empirical
studies such as Sultan (2025), which found that structured business education improves students’
financial confidence, also Kasimu & Jamilu (2024), who emphasized the connection between
financial literacy and entrepreneurial competencies. Together, these studies reinforce the conclusion
that business education remains a vital tool for building financial literacy and promoting national
economic development.

Conclusion

This study concludes that business education plays a pivotal role in promoting financial literacy
among senior secondary school students. By introducing them to essential financial concepts, shaping
positive financial attitudes, and equipping them with decision-making skills, business education
prepares students to navigate real-life financial challenges effectively. The integration of subjects
such as commerce, accounting, and economics ensures that students are not only academically
prepared but also financially empowered to manage their personal resources, engage in
entrepreneurship, and contribute meaningfully to national development. In light of the growing
financial complexities of today’s world, the inclusion and strengthening of business education in the
secondary school curriculum is not just an academic necessity but also a strategic response to the
economic challenges facing Nigerian youths.

Recommendations
Based on the findings and conclusion, the following recommendations are made:

(i) The government and educational authorities should strengthen the business education curriculum
by integrating more practical financial literacy components such as personal budgeting, savings
schemes, investment projects, and entrepreneurship training.

(if) Teachers of business education should be regularly trained and retrained to update their
knowledge of financial literacy concepts and modern teaching methods. This will ensure
effective delivery of financial education in schools.

(iii) Schools should adopt practical teaching approaches such as case studies, simulations, school-
based cooperatives, and financial literacy clubs to bridge the gap between theory and practice.

(iv) Policymakers should recognize financial literacy as a national priority and ensure its full
integration into the secondary school curriculum. Adequate funding should also be allocated to
support instructional materials and resources for business education.

(v) Parents and communities should be sensitized on the importance of financial literacy so they can
reinforce positive financial attitudes and practices at home.
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