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Abstract. This paper explores the sociopragmatic and stylistic functions of the interpellative second-

person pronoun ‘you’ in contemporary media discourse. Far beyond its traditional grammatical role, 

‘you’ operates as a rhetorical device that interpellates the reader into the narrative space, 

constructing a dialogic illusion and transforming the addressee into an active moral or emotional 

participant. The study examines how ‘you’ functions as a tool of involvement, emotional 

intensification, and ideological positioning, particularly in journalistic, opinionated, and persuasive 

genres such as editorials, blog posts, and digital commentaries. Drawing on selected English-

language media texts from 2020 to 2025, the paper employs a sociopragmatic lens supported by 

concepts from Althusserian interpellation theory, critical discourse analysis, and media stylistics. 

Findings reveal that the pronoun ‘you’ is increasingly used to blur public/private boundaries, 

simulate interactivity, and project solidarity or confrontation in highly polarized discursive 

environments. The paper contributes to understanding how linguistic choices shape reader 

positioning, ideological alignment, and affective resonance in digital media texts. 

Key words: interpellation, second-person pronouns, media discourse, sociopragmatics, stylistic 
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Introduction 

In recent years, the second-person pronoun ‘you’ has gained renewed attention in media discourse, 

not merely as a grammatical category but as a powerful tool for discursive interpellation. Across a 

wide range of genres – from political commentary and social media posts to journalistic editorials – 

the pronoun ‘you’ is increasingly used to directly engage readers, position them ideologically, and 

invoke emotional responses. This shift signals a broader transformation in communicative strategies 

within digital media ecosystems, where simulated dialogue and personalized address have become 

hallmarks of persuasive and affective discourse. 

The phenomenon is best understood through the lens of interpellation theory, originally formulated 

by Althusser (1971), which describes how language functions to 'hail' individuals into specific subject 

positions. Within media texts, this hailing mechanism is often enacted via the pronoun ‘you’, which 

creates an illusion of intimacy, immediacy, and complicity. The addressee is not merely a passive 

consumer of information but an implied participant, expected to align with the writer’s stance or to 

adopt a particular affective posture (cf. Fairclough, 2001; Verschueren, 2021). 

This study aims to analyze how the interpellative use of ‘you’ operates in contemporary English-

language media discourse (2020–2025), focusing on its sociopragmatic implications and stylistic 

functions. Through close analysis of selected texts from diverse platforms (e.g., The Guardian, New 

York Times, BBC, digital op-eds, and blogs), the paper investigates how the strategic deployment of 

‘you’ contributes to reader positioning, ideological framing, and emotional engagement. 
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By examining this form of direct address not as incidental but as ideologically and pragmatically 

motivated, the study contributes to a deeper understanding of how language constructs social reality 

in the media and invites readers into complex roles within the discourse. The findings also shed light 

on how seemingly minor linguistic choices reflect broader power dynamics and communicative 

intentions in modern public discourse. 

Theoretical and Methodological Framework 

The present study is situated at the intersection of sociopragmatics, critical discourse analysis (CDA), 

and interpellation theory, allowing for a comprehensive exploration of the second-person pronoun 

‘you’ as a discursive and ideological instrument. This section outlines the theoretical underpinnings 

and methodological approach that guide the analysis. 

Interpellation and the ‘You’ as Discursive Address 

The concept of interpellation, first introduced by Althusser (1971), serves as a cornerstone of this 

research. Althusser argued that individuals become subjects through ideological ‘hailing’ by 

institutions—most often realized through linguistic acts. In media discourse, this act of hailing is 

frequently executed via the pronoun ‘you’, which simultaneously addresses and constructs the 

reader’s subject position. As Butler (1997) later expanded, this address is not neutral; it is 

performative, binding the addressee into particular social and affective roles. 

The pronoun ‘you’, therefore, is not merely a grammatical form, but a mechanism of subjectivation—

a tool for ideological positioning, emotional alignment, and reader engagement. It serves both a 

pragmatic function (direct address, call to action) and a stylistic function (creating immediacy, 

solidarity, or confrontation). 

Sociopragmatics and Politeness/Engagement Strategies 

From a sociopragmatic perspective (Leech, 2014; Verschueren, 2021), language use is deeply shaped 

by social norms, power relations, and contextual appropriateness. The second-person pronoun is 

especially sensitive to these dynamics, as it may index varying degrees of formality, solidarity, or 

distance. In English, where ‘you’ is not grammatically marked for number or formality (unlike tu/vous 

in French or sen/siz in Uzbek), pragmatic strategies rely more on co-textual and prosodic cues. 

This study applies Brown and Levinson’s (1987) politeness theory where relevant, especially in 

examining how ‘you’ either mitigates or escalates face-threatening acts in opinionated media 

discourse. The pronoun becomes a vehicle for relational negotiation, frequently operating at the 

border between impersonal commentary and confrontational engagement. 

Methodological Approach 

The study follows a qualitative, interpretative discourse-analytical methodology, using tools from 

Critical Discourse Analysis (Fairclough, 2001) to examine authentic samples of contemporary media 

texts (2020–2025). Selection criteria included: 

1. High circulation English-language media platforms (e.g., The Guardian, BBC, CNN, NYT); 

2. Texts containing direct second-person address; 

3. Representations from different genres: editorial opinion, digital commentary, and political op-eds. 

Each instance of ‘you’ was analyzed with attention to: 

1. Context of use (genre, author stance, sociopolitical orientation), 

2. Pragmatic function (involvement, accusation, solidarity), 

3. Stylistic effect (emphatic, ironic, or affiliative tone), 

4. Ideological implications (reader positioning, moral alignment, blame). 

The data were coded thematically and examined comparatively to identify recurring sociopragmatic 

patterns. 



8   AMERICAN Journal of Language, Literacy and Learning in STEM Education        www. grnjournal.us  

 

Results and Discussion: Interpellative and Pragmatic Functions of “You” in Media Discourse 

This section presents the main findings derived from the qualitative analysis of selected media texts, 

focusing on the varied functions and pragmatic implications of the second-person pronoun “you.” 

Through cross-genre analysis, it becomes evident that “you” in contemporary English-language 

media discourse operates not only as a grammatical subject but as a powerful discursive instrument 

that positions, activates, and sometimes manipulates the addressee. 

“You” as a Strategic Tool of Reader Involvement 

One of the most prominent functions of “you” across editorial and opinion pieces is the creation of 

reader proximity and personal relevance. This use is particularly common in digital opinion 

journalism, where authors often aim to simulate dialogue with readers. For instance: 

“You may not realize how your silence contributes to the problem.” 

(The Guardian, 2022) 

In such examples, “you” invites the reader into moral co-responsibility, blurring the boundary 

between public observation and personal accountability. As Taboada & Trnavac (2021) argue, 

second-person forms in persuasive texts function to “interrogate the reader’s values” while enhancing 

emotional resonance. 

Interpellation Through Blame and Accusation 

In highly polarized or ideologically loaded texts, “you” often serves as a rhetorical device of 

accusation or confrontation. This is particularly evident in socio-political commentary, where “you” 

may implicitly target certain ideological groups, even when addressed to a general audience: 

“You let this happen by voting them into power.” (CNN Opinion, 2023) 

Here, the use of “you” is not inclusive or affiliative; it is accusatory. It performs ideological 

interpellation in Althusserian terms—positioning the reader as guilty, complicit, or morally 

inadequate. According to Fairclough (2001), this type of “ideological address” frames the reader’s 

subjectivity and predisposes interpretation along predetermined ethical lines. 

“You” and Strategic Solidarity in Activist Discourse 

Conversely, in activist or advocacy-based texts, “you” is employed to construct solidarity and 

collective identity. These uses often appeal to shared values or emotional universality: 

“You know what injustice feels like. You’ve seen it. You’ve lived it.” 

(HuffPost Voices, 2024) 

This rhetorical layering of “you” shifts the discourse from confrontation to empathy, drawing on 

shared emotional and experiential knowledge. Such uses reflect what Leech (2014) terms “positive 

politeness strategies,” in which “you” functions as a bridge of affective engagement, aligning the 

speaker with the reader. 

Impersonal “You” as a Universalizing Strategy 

In some genres, such as popular science or editorial explanation, “you” takes on an impersonal, 

generalizing function—referring not to the specific reader, but to “anyone” or “everyone”: 

“When you heat water past 100°C, it begins to vaporize.” 

(Scientific American, 2021) 

This usage serves an educational or explanatory function, framing information as accessible and 

relatable. According to Gotti (2020), this type of impersonal “you” aligns with a democratizing 

register, making complex topics feel more personally approachable. 
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Emotional and Ideological Implications 

Across all analyzed genres, “you” emerges as a discursive trigger—frequently operating at the 

intersection of emotion, morality, and ideology. Whether functioning to accuse, affiliate, educate, or 

mobilize, the second-person pronoun invites a response: cognitive, affective, or ethical. In doing so, 

it frames the reader’s interpretive stance and situates them within a particular worldview. 

Functions of “You” Across Genres:  

1. Opinion Editorials: main function - moral engagement, accusation; pragmatic effect - 

provocation, responsibility; ideological role - reader-as-culprit or enabler 

2. Advocacy Journalism: main function - solidarity, empowerment; pragmatic effect - affective 

alignment; ideological role - reader-as-participant 

3. Popular Science: main function - explanation, generalization; pragmatic effect - clarity, 

accessibility; ideological role – reader-as-informed citizen 

4. Political Commentary: main function - challenge, confrontation; pragmatic effect - polarization, 

urgency; ideological role - reader-as-opponent or ally 

Conclusion of Results Section (Transition) 

The findings clearly demonstrate that the pronoun “you” plays a critical and multifaceted role in 

shaping the ideological and affective dynamics of contemporary media discourse. Far from being a 

neutral address, “you” is a discursive strategy that allows authors to position readers, construct moral 

narratives, and amplify engagement. These interpellative and sociopragmatic functions underscore 

the necessity of viewing pronouns not merely as grammatical forms but as ideological instruments 

within public communication. 

Conclusion 

In contemporary media discourse, the use of personal pronouns—particularly the interpellative "you" 

and gender-neutral "they"—has become a powerful linguistic and pragmatic tool. This study has 

demonstrated that pronouns in journalistic and digital communication are not merely referential 

devices but serve to position, engage, and emotionally align readers with the ideological stance of the 

text. The interpellative "you" functions as a direct invitation to the reader, fostering an illusion of 

dialogue and personal responsibility, while the singular "they" accommodates gender diversity, 

neutrality, and inclusivity, reflecting broader sociopragmatic changes in English-speaking media. 

Findings reveal that the pragmatic deployment of these pronouns varies across genres—from 

persuasive editorials to participatory social media posts—highlighting their multifunctional roles in 

shaping reader identity, tone, and trust. Moreover, the increasing use of "they" in singular form signals 

a shift toward inclusive representation and sociolinguistic adaptability. 

In conclusion, personal pronouns in publicistic texts have evolved into dynamic instruments of 

interaction, emotional appeal, and social alignment. Their usage reflects larger cultural, political, and 

gender-sensitive trends. Future studies may delve deeper into comparative cross-linguistic analyses 

to further explore how other language systems adapt to similar trends in their media discourse. 

Discussion 

This study reveals the multifaceted sociopragmatic behavior of second-person pronouns across 

typologically distinct languages, focusing on formality, politeness, and contextual sensitivity. The 

comparative results, drawn from languages such as Uzbek, Persian, Arabic, Russian, English, Korean, 

Japanese, and Chinese, demonstrate that pronominal choices are deeply tied to socio-cultural 

hierarchies and discourse genres. 

For instance, the findings confirm that languages like Japanese and Korean possess elaborate 

honorific systems that distinguish multiple layers of politeness, whereas Uzbek and Persian maintain 

a clear binary system based on formality ("sen/siz", "to/shomâ"). In Arabic, the use of "anta/anti" 

versus "حضرتكم" reflects not only gender and number but also religious and regional etiquette. 
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The politeness strategies found in English show a less explicit morphosyntactic distinction but rely 

heavily on lexical mitigation and contextual framing (e.g., modal verbs, hedging). Meanwhile, 

Russian displays a historical "T/V" distinction ("ты/вы"), which remains pragmatically significant 

across formal and informal settings. 

Notably, the sociopragmatic role of second-person pronouns is genre-sensitive. Political speeches 

often elevate pronouns to create solidarity or distance; religious texts frequently use archaic or 

respectful forms; while literary works strategically alternate between pronouns for character 

development or irony. These genre-based patterns validate earlier claims by Karimov (2023) and Kim 

(2021) that pronominal forms are never neutral — they encode ideology, intent, and relational stance. 

Our analysis is strengthened by recent scholarship. For example, Pazilova and Turdubekova (2023) 

highlight the increasing interplay between linguistic choice and cognitive perception in political 

discourse. Similarly, Otaxonova (2022) underlines the shift in Uzbek pronoun usage among younger 

generations due to globalization and digital interaction. These insights affirm that second-person 

pronouns function as sociocultural indexicals, not merely grammatical referents. 

Thus, the findings of this research support the hypothesis that second-person pronouns, though simple 

in form, serve as complex markers of identity, relationship, and discourse positioning across 

languages. 
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