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Abstract: This article explores the phenomenon of euphemism in the terminology of rural tourism.
Euphemisms play an important role in language, especially in specialized fields such as tourism,
where polite and positive expressions are often preferred to describe certain realities. The study
analyzes common euphemistic expressions used in rural tourism, their linguistic features, and their
communicative functions. The results show that euphemisms contribute to creating a positive image
of rural tourism and enhance communication between tourists and service providers.
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INTRODUCTION: Rural tourism is currently one of the most popular areas of tourism. This type
of tourism allows not only to explore natural beauties and traditional culture, but also serves to get to
know the lifestyle of the local population, expand economic opportunities. The terms used in the field
of rural tourism have their own terminology, which reflects various social, cultural and economic
aspects.

From the point of view of linguistics, euphemism is the phenomenon of softening words and
expressions with an unpleasant, negative or rude meaning, replacing them with more gentle, less
offensive or socially acceptable forms. Euphemisms not only increase the richness of the language,
but also play an important role in ensuring sensitivity and respect in the communicative process. The
emergence of euphemisms in rural tourism terminology, their functions and communicative tasks are
especially interesting and worthy of scientific research.

This article analyzes euphemistic terms widely used in the field of rural tourism, examines their role
in our language and socio-spiritual significance. It also discusses the communicative functions of
euphemisms and their role in the development of rural tourism.

LITERATURE ANALYSIS: The use of euphemisms in rural tourism

Rural tourism organizers often seek to express the following concepts euphemistically:

nn

» Non-modern conditions — "ancient romance", "natural life", "traditional architecture"

nn nn

» Rural labor — "active recreation", "cooperation with nature", "organic production”
nn nmn

» Infrastructure deficiencies — "authenticity", "minimalism", "ecological cleanliness"

In 2015, Lopez-Guzman and Sanchez-Caiizares studied language strategies in rural tourism and
found that euphemistic terms have a positive effect on customer perceptions.

Euphemism and Marketing Strategies

A 2020 study by Kastenholz et al. found that rural tourism operators use euphemisms to:
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Attract customers — “organic farming experience” instead of “rough labor”

Eliminate negative associations — “conservation of natural resources” instead of “water shortage”
Make the project more attractive — “national architectural masterpiece” instead of “ordinary house”
Cross-cultural understanding and euphemism

In 2021, Chen and Li wrote about the role of euphemisms in international rural tourism, noting that
different cultures interpret the same concepts differently. For example:

» Western countries — "simple life philosophy" instead of "poverty"
» Eastern countries — "preserving our spirituality" instead of "backwardness"

These studies show that euphemism is important not only for linguistic, but also for ensuring cultural
cohesion.

Negative aspects of euphemism

Some researchers (Dunn, 2017) emphasize that excessive use of euphemism can lead to "hiding the
truth". For example:

"Natural ventilation" — hiding broken windows
"Rustic style" — whitewashing worn-out furniture

In rural tourism terminology, special attention is paid to euphemisms, which are used to positively
portray the natural beauty of rural areas and the usual way of life. For example, words such as
nmn

"ecotourism" instead of "holidays in rural houses", "rustic style" instead of "simple home conditions"
are used (Karimova, 2018).

ANALYSIS AND RESULTS: The phenomenon of euphemism in rural tourism terminology is a
communicatively and culturally important part of language. The study found that euphemisms are
mainly found in terms used in rural tourism, and they often serve to describe tourism facilities and
services in a more positive, attractive way. This is consistent with the universal properties of
euphemisms used in linguistics and tourism to soften unpleasant or negative meanings.

For example, in rural tourism, instead of the word “simple rural house”, expressions such as “example
of national architecture” or “rustic-style house” are often used. These euphemisms not only describe
physically simple houses, but also present them as an expression of cultural heritage and traditions.
As a result, tourists come to these places not only for recreation, but also to study and get acquainted
with national values. This gives rural tourism a positive image and stimulates its development.

The use of the term “cultural heritage” instead of “rural traditions” also shows the role of euphemisms
in rural tourism. By calling ordinary, everyday traditions cultural heritage, their importance is
increased and they appear more attractive to tourists. This strengthens the dialogue between tourism
entities and helps to preserve the traditional values of the local population.

The study showed that through euphemisms, the negative aspects of rural tourism services, such as
the lack of sufficient infrastructure or the lack of modern amentities, are softened and presented in a
more attractive way. For example, expressions such as “living conditions close to the natural
environment” are used instead of “few amenities”. These phrases reduce the sensitivity of tourists
and prevent negative perceptions of rural areas. Thus, euphemisms improve communication between
service providers and consumers, prevent conflicts, and provide a positive perception of service
quality.

During the analysis, the main types of euphemisms used in rural tourism were identified:

1. Positive symbolic euphemisms: Showing ordinary conditions in rural areas as things of cultural
and historical value. For example, saying “traditional interior” instead of “ordinary room”.

2. Euphemisms of mitigation: Phrases used to hide shortcomings or make them less noticeable. For
example, saying “natural living environment” instead of “lack of modern amenities”.
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3. Formalization and marketing euphemisms: Terms used in advertising rural tourism services to
make them more attractive. For example, words such as “ecotourism center” or “cultural tour”
instead of “rural resort”.

These euphemisms further enhance the social and cultural functions of language in rural tourism.
They are not only interesting from a linguistic point of view, but are also an important tool for
marketing, social communication and the development of tourism services.

The results show that the effective use of euphemisms in rural tourism improves tourists' attitudes
towards rural areas and enriches their tourism experience. At the same time, euphemisms serve to
strengthen cultural ties between local residents and visitors. In the future, it is necessary to conduct
more in-depth research on this topic, to study the regional characteristics of euphemisms in rural
tourism, as well as to analyze their economic and social impacts.

CONCLUSION: This article examines the phenomenon of euphemism in rural tourism terminology
in detail. The results of the study showed that euphemisms are of great importance not only as a
cultural and aesthetic part of the language, but also as a communicative tool. The use of euphemistic
terms in rural tourism helps to create a positive image, improve the quality of service, and establish
effective communication with the client. Through euphemisms, words with an unpleasant or negative
meaning are softened and replaced by polite and attractive expressions, which enhances positive
interaction between tourists and service providers. Also, the communicative function of euphemisms
enriches the socio-cultural environment of rural tourism and serves as an important tool in the
development of language culture. In the future, it is scientifically important and necessary to study
the role of euphemisms in rural tourism terminology more broadly, deeply, and multifacetedly, and
to analyze their cultural, sociological, and psychological aspects.
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