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Annotation: Management of regional assets is currently one of the efforts to increase capacity. 

Tourism is one of the main sectors in efforts to advance the economy of a region, efforts to develop 

tourism are one way of speeding up the wheels of the economy and attracting the economy from 

outside. This cannot be separated from the infrastructure development carried out in the regions. 

In order to maximize the existing potential, development needs to be carried out in the field of 

infrastructure, accessibility to tourist destination areas and the provision of good and varied 

accommodation to tourists from outside and within the region.This research uses ordinary least 

squares with multiple regression methods, from the research results obtained resultsrsquare of 

80.4%. With these results, it can be seen the influence of infrastructure, accessibility and 

accommodation on tourist interest, which means that only 19.6 percent of the level of influence of 

other variables remains. 

Keywords: Infrastructure, Accessibility, Accommodation, Tourist Interest 

 

INTRODUCTION 

Background  

The development of the tourism industry is an interesting phenomenon, although tourism is also a 

sector that is very sensitive to changes that occur both internally and externally which greatly 

influence the number and interest of tourists in visiting a country, region/province or region. This 

industry directly has an impact on the economy, social and culture (Gegel, 2006). 
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The tourism industry is an industry that operates in the service sector. Initially, services were 

associated with the sale of tangible products, played a role in improving products and were part of 

services in marketing. The new view states that services are every interaction that occurs between 

service users and anyone, including other internal personnel from within the company or 

organization, not just company personnel who are directly involved with the marketing function 

(Zeithaml,et al, 2006). service is "A service is an activity or series of activities of more or less 

intangible nature that normally, but not necessarily, take place in interactions between the customer 

and service employees and/or physical resources or good and/or system of the service provider , 

which are providers as solutions to customer problems", Gronroos in (Lupiyoadi, et al., 2009) 

In efforts to develop tourism, (Schmoll in Yoeti, 2006), said that the tourism industry does not 

actually stand alone, but is a series of companies that produce goods and services that are different 

from one another. It contains various determining factors, such as unique tourism products, smooth 

and continuous promotion (marketing communications) to the target market, as well as understanding 

tourist travel motivations and so on. Tourism develops because of human movements in search of 

something unknown, exploring new areas, looking for a change of atmosphere, or to get a new trip. 

Meanwhile, tourists are people who travel temporarily with the aim of getting pleasure, taking a 

vacation or rest and not for work that produces wages or payment (Pitana, et al., 2005). 

 

Tourism is a very important industry for many countries, but it also faces a number of complex 

challenges. To overcome these challenges and ensure sustainable tourism growth, collaboration 

between government, the private sector and local communities is necessary. With a thoughtful and 

sustainable approach, tourism can continue to be a source of happiness and prosperity for many 

people around the world,explained that the development of the tourism industry cannot be separated 

from the marketing mix strategy. It is acknowledged that the marketing mix strategy is able to 

increase the level of tourist visits if implemented well. Until now, South Minahasa Regency is still 

one of the districts in North Sulawesi with various potentials that are inherent and can be developed. 

One of the potentials that can be developed and can become one of the potential sectors in South 

Minahasa Regency is the tourism sector, with various natural riches and Its culture can be an 

attraction in growing tourist interest, both local and national and even international. 

 

Utilize tourist objects and attractions consisting of beautiful natural wealth, diversity of flora and 

fauna, diversity of arts and culture, historical and ancient heritage. Therefore, the South Minahasa 

Regency tourism industry can be a priority in development and management efforts with the aim of 

being able to influence tourists to make tourist visits and make contributions to the region, especially 

as a source of regional income and becoming one of the Tourist Destination Areas (DTW) in 

Sulawesi Province north. 

 

Table 1.Number of Tourist Visits 

In South Minahasa Regency in 2022 

Month Foreign Tourists Domestic tourists 

January - 227 

February - 287 

March - 295 

April 2 286 

May - 325 

June 7 46 

July 12 8,842 

August 2 104 

September 2 5,275 

October 4 3,231 

November 5 2,162 

December 8 342 
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Total 42 21,842 

Source: BPS South Minahasa, 2023 

It can be seen from table 1 above that the development or number of visitors at tourist destination 

locations in South Minahasa district is dominated by domestic tourists. This development has also 

received attention from the local government in South Minahasa Regency by providing budgeting for 

this sector, namely by building facilities that can be used by both the public and tourists and even 

beautifying existing tourist locations so that they can be accessed more easily and to attract interest. 

tourists, as well as various collaborations with third parties and even promotions outside the region so 

that tourism in South Minahasa Regency becomes better known. Several superior programs are also 

implemented by the regional government, such as the development of supporting infrastructure so 

that tourism potential can be further supported and improved in South Minahasa Regency, because it 

cannot be denied that the completeness of existing infrastructure can be one of the triggers or even 

supports in the formation or improvement of potential. Existing tourism is becoming increasingly 

well known, as is the case with accessibility and accommodation, where with better accessibility the 

possibility for people to visit will be increasingly open, while accommodation involves many 

investors from the general public, whether through small scale such as inns or cottages up to On a 

large scale, such as hotels, this also deserves good attention from the region so that the investment 

process can be carried out well. With these aspects, the possibility of development becoming greater. 

 

 
Graph 1 Number of Tourist AttractionsBased onSubdistrict 

In South Minahasa Regency, 2023 

Source: BPS South Minahasa, 2023 

 

 

From graph 1 above it can be seen that South Minahasa district actually has many tourist locations 

and the potential to attract tourists to come and visit. The desired tourism development must of course 

receive good support from the government, because until now the majority of tourist attractions in 

South Minahasa Regency are still within the territory or authority of the government in terms of 

management and even promotion for this, judging from the perspective of the community in general 

and tourists in particular. to be able to assess the performance or form of government investment in 

terms of infrastructure, accommodation and even accessibility in terms of its effect on tourism 

development in South Minahasa Regency. 

 

Based on the explanation above, it is interesting to see how infrastructure, accessibility and 

accommodation influence the development of tourist destinations in South Minahasa Regency. For 

this reason, the author is interested in researching things that influence the development of tourist 

destination areas in South Minahasa Regency? And took the research "Analysis of the influence of 

infrastructure, accessibility and accommodation on the development of tourist interest in the tourist 

destination area of South Minahasa district" 
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Research Purposes 

1. To analyzethe influence of infrastructure, accessibility, accommodation on the development of 

tourist interest in the tourist destination area of South Minahasa Regency. 

2. To analyzeThe influence of infrastructure on the development of tourist interest in the tourist 

destination area of South Minahasa Regency. 

3. To analyzeThe influence of accessibility on the development of tourist interest in the tourist 

destination area of South Minahasa Regency. 

4. To analyzeThe influence of accommodation on the development of tourist interest in the tourist 

destination area of South Minahasa Regency. 

 

 

LITERATURE REVIEWS 

Marketing Theory 

The definition of marketing, according to terminology, comes from the word "market" which 

means the place where buying and selling transactions occur or the place where sellers and buyers 

meet. Due to the dynamics of society and economic pressures, the term "marketing" is known, which 

means carrying out the activity of selling and purchasing a product or service, based on the interest or 

desire to buy and sell. 

 

This basic understanding gave birth to the marketing theory put forward by Kotler, as market theory. 

Kotler then provides the limitation that market theory has two dimensions, namely the social 

dimension and the economic dimension. The social dimension is that transaction activities occur on a 

consensual basis. And the economic dimension, namely the occurrence of profits from mutually 

beneficial transaction activities  satisfaction. 

 

Economic review, according to the term marketing, is the activity of selling a product or service that 

can be accepted or purchased by the buyer because the product or service is useful for the buyer and 

profitable for the seller. It is said that marketing involves two related elements, namely demand and 

supply. This basis refers to the theory of demand and supply. The theory of demand and supply 

according to Douglas in Saladin is that demand increases if production is lacking and supply 

increases if production is large or abundant. This basis is the reference for transactions in marketing 

activities. This is proven by the many definitions of marketing according to different experts, both 

from a conceptual perspective and from perception or interpretation, but it all depends on the angle 

from which marketing is viewed, but in the end it has the same goal. In general, marketing experts are 

of the opinion that marketing activities are not only aimed at selling goods and services or 

transferring property rights from producers to end customers, but marketing is an integrated effort to 

develop strategic plans directed at efforts to satisfy buyers' needs and desires in order to obtain sales. 

which can produce the expected profits. 

 

Tourist 

Suwantoro Gamal (2004:3) defines the term tourism, namely a change of someone's temporary 

residence outside their place of residence for some reason and not to carry out activities that generate 

wages. Thus, it can be said that a trip is undertaken by one or more people with the aim of, among 

other things, getting enjoyment and fulfilling the desire to know something. It can also be due to 

interests related to sports activities for health, conventions, religion and other business purposes. 

Tourism potential is all objects (natural, cultural, artificial) that require a lot of handling in order to 

provide attraction value for tourists (Janianto Damanik and Helmut F. Weber, 2006:11). 

 

The term tourism is closely related to the definition of tourist travel, namely as a temporary change of 

residence for someone outside their place of residence for some reason and is not an activity that 

generates wages. Thus, it can be said that tourism is a journey undertaken by one or more people with 

the aim of, among other things, getting enjoyment and fulfilling the desire to know something. It can 
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also be due to interests related to sports activities for health, conventions, religion and other business 

needs (Suwantoro Gamal, 2004:3). 

 

Tourism is defined as all activities related to tourism and is multidimensional and multidisciplinary in 

nature which emerges as a manifestation of the needs of each person and country as well as 

interactions between tourists and local communities, fellow tourists, the government, regional 

governments and entrepreneurs (Law No. 10 of 2009 concerning Tourism (revision of Law No. 9 of 

1990 on Tourism)). 

 

Tourism is a variety of tourist activities and is supported by various facilities and services provided 

by the community, entrepreneurs, government and regional governments (UU No. 10 of 2009 

concerning Tourism (revision of Law No. 9 of Tourism)). It is said that the term "tourism" was first 

used by President Soekarno in a conversation as a view of the foreign term tourism "The meaning of 

tourism is that if all activities are considered failures". As a sign of tourists, all hotel construction 

activities, transportation supplies and so on do not have a tourism meaning. (Soekadijo. RG, 2000:1). 

 

Every existing tourism business requires various adequate facilities to support the needs of tourists, 

one of which is accommodation facilities. Because without adequate accommodation facilities, the 

tourism business cannot run well and vice versa, without tourism activities the accommodation 

business will not run optimally. Among the various forms of tourism services, the most important and 

most comprehensive is what is usually called a hotel. All activities of the business world and society 

aimed at managing the travel and stopover needs of tourists. According to Soekadji (2000), there are 

three tourism potentials, namely: 

1. Natural capital and potential; 

2. Cultural capital and potential; 

3. Human capital and potential; 

 

Looking at some of the definitions above, it can be concluded that tourism is an activity carried out 

by people or groups by traveling from place of residence to another place and staying for a short 

period of time for the purpose of fun, business and other purposes. The key words in this definition 

are moving, traveling, having fun and staying for a short period of time. 

 

Development of Tourist Areas 

Based on Republic of Indonesia Government Regulation No. 20 of 2005 Article 1 paragraph 

3: Development is a science and technology activity that aims to utilize scientific principles and 

theories that have been proven to be true to improve the functions, benefits and applications of 

existing science and technology, or produce new technology. 

 

The definition of development according to Damantik and Weber (2006: 11) is everything regarding 

coordinated activities and efforts to attract tourists, provide all facilities and infrastructure, goods and 

services as well as all the facilities needed to serve tourist needs. All tourism activities and 

developments cover very broad aspects and involve various aspects of life in society, starting from 

transportation activities, accommodation, tourist attractions, food and drinks, souvenirs, the 

atmosphere of comfort and the services provided to tourists themselves. 

 

The development of a tourist destination really depends on three main factors, namely attractions, 

accessibility and amenities. Tourist attractions are anything that can be seen or witnessed through 

performances specifically held for tourists. Amenities are the availability of facilities such as 

accommodation, restaurants, entertainment, local transportation that enable tourists to travel to that 

place as well as communication tools that can support tourist satisfaction. 
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Accessibility plays a very important role, to reach a tourist attraction, a transportation system is 

needed that can support the existence of the object and tourist attraction and also provide convenience 

for tourists who want to visit the tourist attraction. (Damanik and Weber, 2006:11). 

 

A number of factors that need to be considered in tourism development include the private sector, 

community participation and promotion of other tourist attractions. The role of the private sector in 

the tourism sector is in increasing investment in promotions and marketing. Community participation 

in managing adequate infrastructure is also a very important support in supporting the function of 

tourism facilities and infrastructure. 

 

Previous research 

Angelia Waani et al's (2020) research entitled Analysis of potential tourism attractions in Manado 

City, using the ODtw assessment research method to get resultsBased on the research results, it was 

found that Manado has a lot of tourism potential, so there needs to be lots of offers for visiting 

tourists to suit their needs and desires while they are in Manado. 

 

StudyCindy Claritha Popato'onal (2021) entitledThe influence of local government spending and 

private investment in the tourism sector on the number of tourists in the city of Manado, using 

multiple regression analysis to get resultsIn this study, the results showed that government spending 

had a very significant influence on tourists in the city of Manado, while private investment did not 

have a significant influence. 

 

StudyY.A Wibowo (2021) entitledPotential Analysis and community-based sustainable tourism 

development strategy (a case of Kampong Menjing, Sukoharjo Regency, Central Java Indonesia) 

found that Kampung Mejing has three main tourism sectors that are ready to be developed 

 

 

 

Research model and hypothesis 

Based on the background of the theoretical review problem, the model in this research is as follows: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1 Research Model 

Source :Literature Reviews, 2023 

 

Research Hypothesis 
The hypothesis proposed in this research is: 

H1: It is suspected that infrastructure, accessibility and accommodation influence the development of 

tourist interest in the tourist destination area of South Minahasa district 

H2: It is suspected that infrastructure has an influence on the development of tourist interest in the 

tourist destination area of South Minahasa district 

Infrastructure 
X1 

 

akdisability 

X2 
 

accommodation 

X3 
 

H4 

H1 

H2 

H3 Tourist interest in tourism 

visiting areas 

Y 
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H3: It is suspected that accessibility has an influence on the development of tourist interest in the 

tourist destination area of South Minahasa district 

H4: It is suspected that accommodation has an influence on the development of tourist interest in the 

tourist destination area of South Minahasa district 

 

 

RESEARCH METHODS 

The analytical model used in this research is a multiple regression model with the Ordinary Least 

Square (OLS) method. 

 

Research Place 

This research was conducted on tourists in the tourist destination area of South Minahasa Regency. 

 

Method of collecting data 

Data sources are divided into two parts, namely: 

1. Primary Data, is data that can be obtained from the object that we will research directly. In this 

study, primary data was obtained from respondents by distributing questionnaires to tourists in 

the tourist destination area of South Minahasa Regency who were the respondents in this study. 

2. Secondary data is data obtained from outside the research object, however, it has a fairly close 

relationship with the data that has been collected either directly or indirectly. Secondary data 

itself is used by researchers to provide additional, complementary descriptions and for further 

processes. Secondary data is obtained directly from supporting media such as the internet or 

related articles. 

 

Research Population and Sample 

The research population is the total number of analysis units whose characteristics will be estimated. 

The population in this research is tourists in the tourist area of South Minahasa district. Sampling was 

carried out using non-probability sampling, where each member of the population does not have the 

same chance of being a member of the sample. This sampling technique was carried out using 

accidental sampling, namely sampling based on spontaneity factors. In this case, whoever the tourists 

meet, that person will be used as a sample (respondent). The 50 respondents to this study refer to the 

concept of the central limit theorem which states that a large sample (n ≥ 30) will be distributed 

normally and considers that the test sample average is at least 30 people. 

 

Data analysis 

The analytical model used in this research is a multiple regression model with the Ordinary Least 

Square (OLS) method.OLS estimation is the best linear unbiased estimation(best linear unbiased 

estimator/BLUE). So, each regression coefficient estimated using the OLS method is linear and 

unbiased on average, the OLS estimate has the smallest possible variance in such a way that the 

actual parameters can be estimated more accurately than with other unbiased estimates. In short, OLS 

estimation is efficient. 

RESEARCH RESULTAND DISCUSSION 

Research result 

From the results of research regarding the analysis of the influence of infrastructure, accessibility and 

accommodation on the development of tourist interest in tourist destinations in South Minahasa 

Regency, the following are: 

 

Validity and Reliability Test Results 

Validity tests in a study are usually carried out to see whether each indicator of the variable is 

considered valid or valid and then included in statistical analysis, with the 2-tailed significance 

criteria in the correlation table must be or be less than 5% or 0.05 or by comparing the Pearson 

correlation value in the correlation table (calculated r) is greater than the r table value in the statistics 
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table =. The following is a summary of the table of validity test results for all indicators from 4 

variables, using SPSS: 

 

Table 2.Summary of Variable Indicator Validity Test Results 

Variable Indicator Calculat

ed r 

value 

Significance 

value 

Sig 2 tailed 

 

 

Infrastructure 

1. road 0.692 0,000 valid 

2. electricity 0.840 0,000 valid 

3. communication 0.693 0,000 valid 

 

Aaccessibility 

1. transportation 0.733 0,000 valid 

2. location indicator 0.539 0,000 valid 

3. website 0.802 0,000 valid 

 

Accommodatio

n 

1. Accommodation location 0.674 0.043 valid 

2. service 0.653 0.033 valid 

3. Menu diversity 0.719 0.022 valid 

Tourist Interest 1.will come back again because of 

the attraction 

0.575 0.022 valid 

2. facilities provided 0.747 0.042 valid 

3.recommend  0.752 0,000 valid 

Source: SPSS Validity Test Results, 2023 

In the summary table above, it can be concluded that all indicators of the four variables that were 

asked of all research respondents all had valid or valid results. Therefore, all of these indicators can 

be continued to the next stage of statistical testing. 

 

Next, the reliability test in a study is carried out to see whether the variables raised in the research 

problem meet the requirements of being reliable or dependable. The requirement for a reliable 

variable is to look at the Cronbach's Alpha value in the SPSS test results, reliability statistics table 

and so on, it must meet the requirements: 

≤ 0.50 (low reliability), 0.50 -0.70 (moderate reliability), 0.70-0.80 (high reliability); And ≥ 0.90 

(perfect reliability).From the results of the reliability test, the following results were found: 

 

Table 3.Summary of Reliability Test Results for All Variables 

Variable Cronbach's Alpha value Information 

Infrastructure 0.796 High Reliability 

Accessibility 0.771 High Reliability 

Accommodation 0.760 High Reliability 

Tourist Interest 0.766 High Reliability 

Source: SPSS Reliability Test Results, 2023 

 

The results of the reliability test, as can be seen in the table above, explain that all variables have a 

good level of reliability, in fact three of the four variables are at a high level of reliability. This means 

that the four variables, namely infrastructure (X1), accessibility (X2), accommodation (X3), and 

tourist interest (Y) is considered reliable and can be used for further statistical tests. 

 

Hypothesis Test Results (f test and t test) 

Table 4.Simultaneous F Test 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 5,475 3 1,825 61,045 ,000b 

Residual 1,226 41 ,030   

Total 6,701 44    
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Source: SPSS Reliability Test Results, 2023 

 

It can be seen in table 4 above that the significance point f of 0.000 is below 0.05 or 5%. These 

results state that infrastructure, accessibility, and accommodation influence tourists' interest in 

visiting tourist destinations in South Minahasa Regency. 

 

Partial test 

Apart from simultaneous hypothesis testing, it is also necessary to look at partial testing, or the 

separate influence of each independent variable on the dependent variable. The condition for 

accepting the partial hypothesis is to look at the significance of the T-count for each variable in the 

SPSS test coefficient table. The t-count significance value must be at or less than 0.05 (5% error rate). 

Table 5.T Test Results 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients t Sig. 

B Std. Error Beta 

1 

(Constant) ,038 ,306  ,125 ,901 

infrastructure ,341 ,084 ,380 4,056 ,000 

accessibility ,290 ,120 ,297 2,428 ,020 

accommodation ,362 ,105 ,353 3,432 ,001 

Source: SPSS Reliability Test Results, 2023 

From table 5 above, the partial t hypothesis test can be explained as follows: 

The t-calculated significance value of the infrastructure variable (X1) 0.00 is below 0.05. These 

results accept the hypothesis H2 or infrastructure has a positive and significant effect on tourist 

interest. 

 

The t-calculated significance value of the accessibility variable (X2) 0.02 is below 0.05. These results 

accept the hypothesis H3 or accessibility has a positive and significant effect on tourist interest. 

 

The t-calculated significance value of the accommodation variable (X3) 0.00 is below 0.05. These 

results accept the hypothesis H4 or accommodation has a positive and significant effect on tourist 

interest. 

 

Multiple Regression Test Results 

The results of multiple tests were carried out to see whether the independent variables, namely 

infrastructure, accessibility and accommodation, had an effect on the dependent variable of tourist 

interest and this influence can be seen from the regression equation line based on the beta coefficient 

(B) value in the SPSS coefficient table as follows: 

Based on the results of the SPSS regression test above, a regression equation can be derived as 

follows: 

Y = 0.005 + 0.380 x1 +0.297 x2 +0.353 x3 

The results of this regression equation explain that: 

The infrastructure variable has a beta coefficient value of 0.380, meaning that infrastructure has the 

effect of increasing tourist interest. 

The accessibility variable has a beta coefficient value of 0.292, meaning that accessibility has the 

effect of increasing tourist interest. 

The accommodation variable has a beta coefficient value of 0.352, meaning that accommodation has 

the effect of increasing tourist interest. 

The results of this regression test are of course used to support the results of the hypothesis test in the 

previous section. So, if combined with the results of the multiple regression test, the research results 

can be explained as follows: 

1. Infrastructure influences tourist interest and infrastructure can increase tourist interest. This means 

that the better the infrastructure provided will also have an effect on increasing tourist interest. 
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2. Accessibility influences tourist interest and accessibility can increase tourist interest. This means 

that the better accessibility a region has, the more it will influence tourist interest. 

3. Accommodation influences tourist interest and accommodation can increase tourist interest. This 

means that the better the accommodation provided will also have an effect on increasing tourist 

interest. 

 

Multiple Correlation Test Results 

The results of the multiple correlation test were carried out to see how much the independent 

variables infrastructure (x1), accessibility (x2) and accommodation (x3) have a relationship with 

tourist interest, provided that the correlation is: 

≤ 0.20 is considered negligible, 0.21 -0.40 is a weak relationship, 0.41 -0.70 is a moderate 

relationship, 0.71 – 1.00 is a very close relationship 

The results of the multiple correlation test can be seen at the R value in table 6 below. 

 

Table 6 R-Square 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 ,904a ,817 ,804 ,17291 

Source: SPSS Reliability Test Results, 2023 

 

It can be seen that the R value is 0.904, meaning there is a very close relationship between the 

independent variables, namely infrastructure, accessibility and accommodation, and tourist interest, 

so the relationship between the independent variable and the dependent variable is very appropriate. 

 

Coefficient of Determination Test Results (R²) 

The final test is the coefficient of determination test, this test is carried out to see how much the 

independent variables, namely infrastructure, accessibility and accommodation, contribute to the 

dependent variable of tourist interest. The results of this test can be seen in the r Square value or R² 

table of the SPSS test model. 

 

The R Square value of 0.817, this result explains that the contribution of the variables of 

infrastructure quality, accessibility and accommodation to tourist interest is 81.7%. This shows that 

this contribution is very large, but there is 18.3% influence or contribution that is influenced by other 

variables that are not in the research. 

 

Discussion 

1. The influence of infrastructure, accessibility and accommodation on tourist interest.Infrastructure, 

accessibility and accommodation can be an integral part in an effort to increase tourist interest in 

visiting tourist destination areas or locations, of course this needs to get more attention from 

various related agencies, including the government because it does not rule out the possibility that 

tourism can become a support for the economy. an area. 

2. The influence of infrastructure on tourist interest.Good tourist destination infrastructure has a 

positive impact on tourists, such as roads, signposts, or even the tourist location itself is a form of 

infrastructure that is well managed, such as dams and so on, apart from having a good impact on 

the community at large, it is also a bad thing. a tourist destination.This is in line with research 

conducted by Tezza Soraya (2021) entitled the influence of transportation infrastructure 

development on tourists' return visit interest and tourist preferences in South Lampung district, 

which found that infrastructure had an influence of 56% of tourists' return visit interest. 

3. The influence of accessibility on tourist interest. SA location or tourist destination area that is able 

to develop well of course cannot be separated from the role and accessibility that is qualified, with 

a good level of accessibility it will also have an impact on increasing tourist interest because the 

location or tourist destination area they want to visit can be reached easily, You can imagine if an 

area or location has good attractions but is difficult to reach, of course this will have a negative 

impact on tourists' interest in visiting, for this reason there needs to be good accessibility to support 
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and increase the interest of tourists in coming to visit. in line with research conducted by Nafi Atin 

Hasnah (2022) with the title the influence of price, accessibility, tourist attraction and travel costs 

on tourist interest in visiting the Mangrove Beach tourist attraction, Kertomulyo, Pati Regency. 

Where the results were found that accessibility had a significant influence on tourist interest along 

with other existing variables 

4. The influence of accommodation on tourist interest. AWell-prepared accommodation will make 

tourists interested in visiting and even returning to visit repeatedly. Of course, talking about 

accommodation is not only good lodging but also in the form of varied food or good service from 

sellers of services or goods at tourist locations. This form of service will make tourists feel a good 

experience and does not rule out the possibility of them visiting again and even recommending it to 

others. 

 

CONCLUSION 

Based on calculations carried out on the influence of infrastructure, accessibility and accommodation 

on tourist interest in tourist destinations in South Minahasa Regency, the results show that both 

infrastructure accessibility and accommodation have a very significant influence on the development 

of tourist interest, for this reason these sectors need to receive more attention. in an effort to increase 

tourist interest in visiting tourist destinations in South Minahasa Regency. 

1. Simultaneouslyinfrastructure, accessibility, and accommodation together meminfluence tourist 

interest 

2. PartiallyInfrastructure has a significant influence on tourist interest 

3. PartiallyAccessibility has an influence on tourist interest 

4. PartiallyAccommodation has a significant influence on tourist interest 

 

Suggestion 

Based on the research results, the author tries to provide suggestions: 

1. Arrangement and development of adequate infrastructure that can support the ability of tourist 

destinations to attract tourist interest. 

2. Accessibility of locations or tourist destination areas that are qualified, so that they can be found 

and reached more quickly. 

3. Better or more diverse accommodation so that the various accommodation needs of tourists can 

be met 

1. Even better promotion, so that it can be closer and better known to the wider community. 
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